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The Benefits
Get people important to you to recognize your accomplishments.
Expand your reach to make a bigger impact.
Focus your time and energy to reach your goals faster.



My Personal Brand

• Female Founder & CEO
• Boston-based, Northeastern alumni
• Marketer and consultant focused on 

small business and non-profits
• Host of Woman-Owned, 

Woman-Operated podcast
• Passionate about empowering 

female and BIPOC founders
• Mom to a one year-old



Your Brand Interview
Answer these 5 question to help you identify what makes you 
unique and who needs to notice so you can achieve your goals.



Differentiate yourself. 
What makes you unique?
List three or more achievements or experiences (personal and/or professional)
that make you different from others in your profession. 

Examples: panel participation, articles you’ve had published, volunteer experience

Q1.



Define your 
professional goals. 
Your goals should be measurable. You can also include causes or social justice issues 
important to you and personal goals that affect your professional life.

Examples: moving closer to family, working remotely, promotions, public speaking 

Q2.



Q3.
Identify the Buyer Personas 
needed to reach your goals
These are groups people that must “buy-in” to your personal brand for you to be 
successful. Be as detailed as possible– title, age, education, motivations, etc.

Examples: your boss, industry peers, clients, press. 



Identify channels each 
persona uses to gather 
information or opinions.
Channels can be online (e.g., LinkedIn), published works (e.g., industry 
magazines), in-person encounters (e.g., referrals, networking groups), etc.

Q4.



List experiences or 
qualities you need to 
achieve each goal. 
What is important or meaningful to each of your buyer personas? 
Examples: years of experience, job title, Instagram followers, education, reviews

Q5.



You’re Ready to Launch 
Your Personal Brand
Use details from ‘Brand Interview’ to create your personal brand strategy.
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Tell Your Story

• Create an impactful tag line. Be memorable, clever, and/or 
humorous. This should be written in the 1st person. 
• Write your professional bio. Include your unique achievements 

and experiences (Q1). This should be written in the 3rd person. Be 
ready to update as you start to achieve your goals.
• Collect public reviews. Let others write your story, too. Acquire 

online recommendations, press features, and engagement on your 
profiles from managers, colleagues, friends, and influencers.

Your story should speak directly to your buyer personas (Q3) so 
they understand who you are, what you do, and what’s important to 
you. Incorporate experiences and qualities that they value (Q5).



Tell Your Story

“She is known as a 
powerful convener and 
collaborator, unapologetic 
about creating visibility for 
communities of color.”

“…people always talk 
about community, but 
I actually build them.”
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Make Your Impression

• Invest in your imagery. Acquire a professional photo for your 
profiles. Create a distinctive business card, website, and/or logo.
• Be consistent in messaging. Update profile descriptions and 

public bios with your story. Make small adjustments based on 
which persona(s) are active on each channel.
• Remove distractions. Make private or remove accounts that do 

not align with your goals.

Join organizations and networks where your buyer personas (Q3) are 
active. Create professional accounts on channels (Q4) where your 
personas will find you. Be distinctive to stand out from the crowd.



Make Your Impression
Twitter

Instagram

Website

Pinterest
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Attract Attention

• Find relevant conversations. Follow hashtags on social media 
related to your industry or goals. Attend gatherings and events–
use event hashtags, tag organizers and other participants.
• Authentically Engage. Like, share and comment on content your 

personas share. Your engagements should reflect your brand.
• Be timely with a follow-up. Connect on LinkedIn or follow on 

social media while they still remember you. Provide a way they can  
access additional information about you after the encounter. 

Actively participate on channels (Q4) where your buyer personas 
(Q3) are engaged and influenced. Draw positive attention to your 
profile and provide a reason to connect.



Attract Attention

Women’s 
Co-Working 
Space

Add a message 
when connecting 
on LinkedIn

Follow Hashtags 
on Instagram
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Provide Value

• Share your expertise. Publish original content e.g., blogs, 
videos, eBooks, articles, podcasts. Ask for input from your buyer 
personas so they feel invested in the success of your content.
• Engage thoughtfully. Share your insights and comments on 

content shared by your buyer personas to spark conversation with 
the author and their network.
• Connect your network. Make introductions and host events to 

bring your network together. They usually return the favor!

Offer something your buyer personas (Q3) need so they find you 
helpful and knowledgeable. Share content specifically on the 
channels (Q4) where they gather information and opinions.



Provide Value

Our Post Her Post

“Honored to have 
been asked by 
@raniwiseco for a 
podcast interview…”
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See if it’s working and adjust…

• Google yourself. Are the top results what you want?
• Be honest about your time in order to prioritize.
• Redefine yourself and goals whenever necessary.



Questions
Download these slides at raniwise.com/jrleaguelondon

@raniwise @raniwiseco


